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Buoyed by its successes, Airbus
raised the catalogue prices of its entire
range soon after. The new prices for
different models range from $60 mil-
lion to $292 million, though the price
a customer actually pays depends on
such determinants as the options
exercised, the delivery timeframe, and
the number booked.

Airbus spokesman David Velupillai
says his company envisages a
stretched version of the A380 at some
point in the future, but there is no def-
inite date yet. “The typical three-class
configuration in the A380 in a first,
business and economy layout is about
555 passengers, though many Airbus
customers actually plan fewer seats,”
he explains. “Singapore Airlines has
planned around 480 seats, while Qan-
tas is looking for a 500-seat capacity.”

Airbus senior vice—presid:—:nt {mar-
keting) Kiran Rac maintains that
though the A-380 is larger in
wingspan and heavier than the Boe-
ing 747, it has been designed to use
existing airports. According to him,
the A-380 takes off and lands in less
distance than the B-747 and, as it has
more wheels to spread its weight, it
actually puts less load on the runway
than today's large aircraft. “The foot-
print of the A-380's wheels on the run-
way is similar to that of the B-747's, so0
it does not need wider runways,"” adds
Velupillai. “In short, the A-380 can
take off and land at any airport that
can handle the B-747." They never-
theless acknowledge that modest and
inexpensive improvements will need
to be made.

Points out Velupillai: “Remember
that the driver is not the A-380, but
traffic growth of about 5 per cent a
year, which translates into a doubling
of passengers flying every 15 years. In
other words, airports will have to
expand anyway - baggage claim, cus-
toms and immigration, parking for
aircraft, etc — whether the A-380
existed or not.” He adds that it is eas-
ier for an airport to handle one large
A-380 than two medium-sized air-
craft, as it requires one parking posi-
tion, one take-off and landing slot and
other such back-up logistics. “So, the
A-380 is part of the solution, and not
the problem,” he asserts
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BIZWOMEN 2005

Towards
greater heights

Bang.‘llﬂre recently played host to a
one-day conference for women
entrepreneurs. Titled Bizwormen 2005:
Growing your Business to New Heights,
the event was a platform to provide
aspiring and current women entrepre-
neurs with insights, inspirations and
networking to empower them to play
a more significant role in the entre-
preneurial landscape.

Bizwomen 2005 was a combination
of presentations, panel discussions
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challenges impede both entry and
growth for women entrepreneurs and,
therefore, need to be addressed,” Jha,
who is also the chairperson of the
Walchand Capital group and manag-
ing director of Dale Carnegie Training
India, added.

The presence of the finance minis-
ter P. Chidambaram as chief guest was
seen by the organisers and the partici-
pants as indicative of the recognition
of both the growing role of women
and also the vast potential of women
to contribute to the growth of the
Indian economy. Talking on the occa-
sion, Chidambaram said: “Denial of
credit is the key factor that women are
not empowered.” He pointed out

Bizwomen 2005: empowering women entrepreneur to play significant roles

and workshops that centred round
the themes of business growth, global
marketing, access to capital and work-
life balance. The event was attended
by around 300 participants from
around the country,

“The criteria to measure business
success, such as creation of wealth,
shareholder value and market leader-
ship are gender neutral, but because of
the differences in social roles and
social stereotypes, the challenges that
women entrepreneurs have to scale
are different, said Pallavi Jha, chair-
person of the conference, explaining
the rationale behind organising the
conference, “These distinct
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that, despite the fact that self-help
groups among women are the best in
terms of credit risk and have the best
record of repayment as compared to
any other class of borrowers, banks
have a pronounced bias against giving
credit to women. Chidambaram
exhorted bankers to extend more
credit to women and, at the same
time, also urged women entrepre-
neurs to get credit ratings for their
businesses.

According to Shanti Ekambaram,
group head, corporate and institu-
tional banking, Kotak Mahindra
Bank: “By and large women entrepre-
neurs do not want to get into the
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